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LONELINESS EPIDEMIC 

Over 9 million people  
in the UK are ‘often’ or ‘always’ 
lonely

 

1.2 million office workers 
with chronic loneliness 

Co-op (2017) 

ONS (2018) 
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Loneliness increases 
risk of mortality
Risk of heart disease, stroke, demen:a,  
depression  and anxiety… 


Holt-Lunstad et al (2015) and Rico-Uribe (2018) 

PERSONAL 



PERSONAL 

Reduc:on in lifespan equivalent to 

smoking and obesity
Murthy (2017) 



£600 per person per year 
cost to NHS & local services
LSE (2017)

SOCIAL 



REDUCES: 
•  Task performance
•  Crea:vity
•  Approachability
•  Organisa:onal commitment
•  Staff turnover
•  Trust

BUSINESS 



COST = £2.23 billion per annum
•  Absenteeism= £20M
•  Caring = £220M 
•  Loss of produc:vity = £665M
•  A]ri:on = £1.62B


Cost per year per employee = £82


Co-op & NEF (2017)

BUSINESS 



WORKPLACE LONELINESS 

Workplace loneliness is an unpleasant 
distressing experience that occurs when a 
person’s interpersonal rela:onships, 
do not sa:sfy 
expecta:ons in quan:ty or quality.

Wright et al (2006) 





POWERED	BY	

WORKPLACE	GROUP	



How can we design the places and spaces 
that we work in to help nurture meaningful 
connecFons between the people who use 
them, and ul:mately reduce loneliness?
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2020 : build a set of prac:cal tools 
and case studies to tackle 
loneliness in the built environment 
	

WHAT WE’VE BEEN UP TO IN THE LAB 

We are here
	



RESULTS 



OVER 50% SAID THEY WERE 
LONELY 

How o;en do you feel that you 
have lacked companionship?

How o;en have 
you felt le; out?

How o;en have you 
felt isolated from others?

Average score = 58% (using UCLA loneliness scale)

Hardly ever or never           Some of the :me          O;en




LONELINESS BY OFFICE LOCATION 
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LONELINESS BY DESK TYPE 
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DESIGN FEATURES THAT REDUCE 
LONELINESS 

Design	Feature UCLA
Small	waiting	area	for	the	lift	or	stairs ü

Community	notice	boards	(events,	etc.) ü

Desks	with	no	divider	screens	between	them ü

Activity	spaces	(for	ping	pong,	games,	etc.) ü

Open	informal	meeting	areas	(drop-in) ü

StaDsDcally	significant	with	small	&	medium	effects	



4 RELATIONSHIPS 

•  Communal 

•  Non-in:mida:ng 

•  Prolong ‘together’

 MEETING 
PEOPLE  BUSINESS 

RELATIONSHI
PS 

 BELONGIN
G 

 SOCIAL 
RELATIONSHI

PS 

•  *Trust building

•  Connect away from workspace

•  In:mate and non-formal drop-i 
n seings

•  ‘Get to know’ 

•  Shared interests

•  Team ac:vi:es

•  Local third spaces

•  Foster authen:city 

•  Grant ‘permission’

•  Shared purpose

•  Sense of control 

To increase the quan:ty of people 
in your network.

A trusted rela:onship with the 
people you work with  

A ‘friendship’ bond that can 
transcend what you are working on

A feeling that you are accepted and 
valued as part of a group



DESIGN FEATURES THAT SUPPORT MEETING 
PEOPLE  

StaDsDcally	significant	with	small	&	medium	effects	
Percentage	menDoned	



MEETING 
PEOPLE  
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PEOPLE  



DESIGN FEATURES THAT SUPPORT BUSINESS 
RELATIONSHIPS 

StaDsDcally	significant	with	small	&	medium	effects	
Percentage	menDoned	



BUSINESS 
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DESIGN FEATURES THAT SUPPORT SOCIAL 
RELATIONSHIPS 

StaDsDcally	significant	with	small	&	medium	effects	
Percentage	menDoned	



SOCIAL 
RELATIONSHIPS 



SOCIAL 
RELATIONSHIPS 

Hi	!	



DESIGN FEATURES THAT SUPPORT A SENSE OF 
BELONGING 

StaDsDcally	significant	with	small	&	medium	effects	
Percentage	menDoned	



SENSE OF BELONGING 

IdenDty	 Family	

Single organisa:on 


Co-working space


Public cafe


AuthenDc	



SENSE OF BELONGING 





ACTION LEARNING: TOOLKIT 
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